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摘  要
         
         
文化是人类在文明进化中的过程中所留下来的产物，包括语言、风俗、宗教、艺术
、思维方法和生活习惯等。随着产品市场的饱和度逐渐增长，消费者对于需求也开
始改变， 由象征优渥的物质需求，变成追寻心灵充实的渴望。然而，谈论一个民
族的艺术，必不可忽略其民族从发展之初渐次成长的价值观、社会体制等等，我们
可称之为传统。
近年来，原住民文化创意产业在全球文化创意产业发展潮流趋势下，也日渐发展出
了雏形，俄罗斯的多元文化，正是发展文创意产业的丰厚元素。本研究系在探讨原
阿尔泰与阿尔泰文化创意产业发展的落差，并且藉由地方发展与区域创新系统理论
之观点，了解原阿尔泰文化创意产业的概况、相关政策和融合之情形，以及政府、
学术单位与企业互动情形后，提出有益的方案与建议。
本研究以阿尔泰原住民文化创意产业商品设计之现况、发展与背景，经由文献分析
、个案研究及实地访查后，分析归纳出应用于设计中的设计方式，综观原住民多元
文化内涵，文创设计应整合族群美感、 文化精神、文化涵养、传统工艺传承、当
代设计等多方面要素。传统文化应该与当代设计相互结合，续之将转化应用于所有
设计之中。
本研究以解读原住民文化为主轴，透过分析民族文化符码设计方式，探讨创意商品
在色彩、构成、元素及文化特殊性应用上的设计方式。
综合研究方向归纳出三点分别为：一、阿尔泰原住民丰富的多元文化特色，加上现
代创意设计手法能呈现出具传统文化艺术美学意涵的商品。二、试着梳理文化特质
之应用与产出商品间的适宜转换脉络。三、试提出适切的文化讯息传递模式，提供
文化产品设计之策略方法。
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Abstract
         
         
Russia’s special geographic position and historical heritage created communities
with abundant, unique and rich culture. One of these communities is Altay region.
During the recent years, the aborigine Culture and Creative Industry has been
gradually growing and developing. Nowadays, it has gradually developed from the
aborigine culture into the Culture and Creative Industry.
The culture also becomes the power to help countries face globalization shock.
The cultural industry boom in last few years all over the world, and many
enterprises and research institutes were developed. I also want to research this
topic in order to help Altai culture enterprise to develop. I took Altai region in
Russia as an example and explored the patterns for promoting local products,
local culture and recreational agriculture industry. Focus on local products
becoming major motive power and strategy for pushing local economy, improving
resident living quality and creating job opportunities.
The purpose of the study is learning how we can present local cultural character
via visual design.
The result shows that holding local cultural festival can strengthen the recognition
and link local place and local products together. In the future, researcher
suggests that the scale of festival can be enlarged and gather more local
resources to achieve multi-win situation to local community. With the rising
reputation, service cannot be ignored during the development of local unique
industry. The design of official website and after-sale service should be better to
attract different age of customers and keep usual clients.
The research was accomplished through discussions with local cultural industries,
aboriginal culture experts, analyzing aboriginal culture heritage and modern local
products, package forms, styles, materials, images, colors and wording from the
Altay region.
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I had a conclusion that product displayed with its local name and style is the most
common example of package design on the market and therefore have the trust
of the consumers. For the part of visual design, discussing local culture and
transferring it into cultural visual element can not only transfer the cultural
message, but make it more abundant and narrative.
I research Altai culture and creative industries through the literatures and
interviewing, developing the frame on the culture design. I found the form
elements and researched the meaning of Altai folklore culture in these elements.
This research is applied to design products as well. I hope the study could help
other people who want to develop culture design and take it as the reference.
         
Keywords: Cultural and creative industriesAboriginal cultureAltai.
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1. If your library is a CALIS member libraries, please log on http://etd.calis.edu.cn/ and submit
requests online, or consult the interlibrary loan department in your library. 
2. For users of non-CALIS member libraries, please mail to etd@xmu.edu.cn for delivery details.
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